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The Grand Rapids ðKalamazoo -Battle Creek DMA 

is ranked as the 41st largest market in the U.S. and 

encompasses 14 counties in West Michigan, 

stretching 150 miles from Oceana to St. Joseph.  

The DMA is composed of two SMSAõs,  Grand 

Rapids (Kent -Ottawa -Muskegon -Allegan counties) 

in the north and Kalamazoo (Kalamazoo -Calhoun 

counties) in the south.

The market is hyphenated with a preponderance 

of the population and retail sales in the northern 

tier and concentrated in the Grand Rapids SMSA 

(KOMA).  The Grand Rapids SMSA fully exceeds 

55% of the market composition in population but 

over 70% in retail sales and WZZM 13 is the sole 

provider of a grade A signal to four of the northern 

most counties including the marketõs 4th largest, 

Muskegon County.

Population Distribution by County

Kent 30%

Ottawa 13%

Muskegon 9%

Allegan 6% 

KOMA 58%

Population by Gender

Female 50.9%

Male 49.1%

West Michigan Total Employment

Grand Rapids SMSA 71%

Kalamazoo SMSA 24%

SMSA Total Retail Sales (Billion)

Grand Rapids $10.4

Kalamazoo $  3.6

Population by Age                                       

18+ 1,494,242

18-49 873,799

25-54 878,920

35-64 854,758

50+ 620,443

Population by Education

Some High School 4.5%

High School Graduate 37.6%

Some College 25.3%

College Graduate 22.5%

Advanced Degree 7.7%

òItõs a good place to do business because 

people want to live here,ó said Susan Shannon, 

the business advocate for the city of Grand 

Rapids. Now a diversified market, Grand Rapids 

was once the furniture capital of the U.S. before 

World War II. Its broad economic base consists 

of manufacturing, service, medical, and retail.

Grand Rapids, Kalamazoo, Battle Creek DMA

Source: Media Audit 2011 
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Grand Rapids, Kalamazoo, Battle Creek DMA

West Michigan Market Snapshot:

Source: Media Audit Survey ïGrand Rapids DMA 2011



Television is the most authoritative, 

exciting, influential and persuasive 

communication channel, according 

to TVBõs Media Comparison Study.  

Consumers rely on television as the 

primary source of instant and timely 

information affecting their lives and 

the communities in which they live.  

Every day, television is viewed 319 

minutes on average for news, 

information and entertainment.  

Whether itõs the presidential debates, 

the Super Bowl, an international crises 

or critical weather threats, more 

viewers access television more than 

any other medium to be informed and 

entertained.  

Televisionõs combination of sight, 

sound and motion creates the most 

powerful and effective marketing 

platform for products, services, events 

and the advocacy of issues.  The 

accessibility of free over -the -air 

broadcast programming will continue 

to make television the most effective 

and cost efficient choice to reach 

consumers.  

The Power of Television:

Source: TVB Media Comparisons Study 2010
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The Power of Television:

Media Perception - Most Authoritative Media Perception - Most Exciting

Media Perception - Most Influential Media Perception - Most Persuasive
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Source: TVB Media Comparisons Study 2010



The Power of Television:

Adults Primary Source For News Where Adults Turn For Breaking News

Where Adults Turn For Weather, Traffic, and Sports
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Television 

63.9%
Radio 7.5%

Newspapers

10.2%

Internet 

17.4%

Mobile

1.1%

Television 

78.1%

Radio 3.9%

Newspapers

1.2%

Internet 

16.1%

Mobile

0.8%

Television 

69.1%

Radio 9.6%

Newspapers

3.7%

Internet 

15.6%
Mobile

2.0%

Source: TVB Media Comparisons Study 2010



The Power of Television:

Source: Media Audit Survey 2011 ïGrand Rapids/Kalamazoo DMA
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Media Consumption Analysis ïAdults 18+ in the Grand Rapids DMA 
spend more time watching television than any other medium!

Radio
29%

Television
31%Newspaper

7%

Billboards
8%

Internet
25%

Daily Media Usage ïA18+



Gannett Co., Inc. is a leading international news and information company. In the United States, the 

company publishes 85 daily newspapers, including USA TODAY, and nearly 900 non -daily publications. 

Along with each of its daily newspapers, the company operates Internet sites offering news and 

advertising that is customized for the market served and integrated with its publishing operations. USA 

TODAY.com is one of the most popular news sites on the Web. The company is the largest newspaper 

publisher in the U.S. 

Newspaper publishing operations in the United Kingdom, operating as Newsquest, include 17 paid -for 

daily newspapers, almost 300 non -daily publications, locally integrated Web sites and classified business 

Web sites with national reach. Newsquest is the second largest regional newspaper publisher in the U.K. 

In broadcasting, the company operates 23 television stations in the U.S. with a market reach of more than 

20 million households. Each of these stations also operates locally oriented Internet sites offering news, 

entertainment and advertising content, in text and video format. Through its Captivate subsidiary, the 

broadcasting group delivers news and advertising to a highly desirable audience demographic through 

its video screens located in elevators of office towers and select hotels across North America. 

Gannettõs total Online U.S. Internet Audience in January 2008 was 25.8 million unique visitors, reaching 

about 15.9% of the Internet audience, as measured by Nielsen//NetRatings. 

Complementing its core publishing and broadcasting businesses, the company made several advances 

in its digital strategy through key business acquisitions. These include PointRoll, which provides online 

advertisers with rich media marketing services; and Schedule Star, a company that manages 

HighSchoolSports.net, an online site serving the high school sports audience, and manages the Schedule 

Star solution for athletic directors. Also enhancing our digital strategy are our investments and partnerships 

in such companies as CareerBuilder, for employment advertising; Classified Ventures, for auto and real 

estate ads; Metromix, a platform for local entertainment Web sites; Topix.net, a news content aggregator; 

ShopLocal, a provider of online marketing solutions for local, regional and national advertisers; 4INFO, a 

leading mobile media and advertising company; ShermansTravel, an online travel service; and more. 

Corporate Ownership - GANNETT
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The ABC network, one of the original òBigThreeótelevision programmers, continues to
reign as a leading source of quality news, information and entertainment

programming . Owned by The Disney Company, the ABC network is one of several
premiere entertainment networks and properties held by Disney. Resources from ESPN,
A&E, The History Channel, E! , Lifetime, Toon Disney and a host of theme parks and
resorts are all assets that are used to bolster the reach and appeal of the ABC Network .

Network Affiliation - ABC
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respected, and watched team of anchors, 

meteorologists, and reporters. 

Lee Van Ameyde Juliet Dragos Lauren Stanton           Derek Francis             Valerie  Lego Jen Pascua

WZZM 13 News Anchors:

George Lessens         Joe Kopecek Aaron Ofsayer

WZZM 13 Meteorologists: Take Five & Company:

Catherine Behrendt & Stephanie Webb



WZZM 13 PROFILE

WZZM 13 ïOn Your Side

WZZM 13 Viewer Snapshot

Source: Media Audit Survey ïGrand Rapids DMA 2011
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ranked 41st largest in the United States. There are two distinct and widely

separated population centers separated by 50 miles. The northern population

encompasses 60% of the population and 68% of total retail sales.

ÇKent, Ottawa, and  Muskegon counties account 

for 52% of the entire 14 county population in the 

Grand Rapids ðKalamazoo ðBattle Creek DMA. 

ÇKent, Ottawa, and Muskegon counties 
combined enjoy a higher median HH Income in 
comparison to the southern sector of the DMA, 
Kalamazoo, Calhoun and Van Buren counties.

ÇKent, Ottawa, and Muskegon counties have 
shown a larger population growth since 2000 in 
comparison to the southern sector of the DMA, 
Kalamazoo, Calhoun, and Van Buren counties.    

WZZM 13 is the only station to fully cover the most populous, wealthy, and 
growing counties in the Grand Rapids -Kalamazoo -Battle Creek DMA. 

When buying Grand Rapids ðKalamazoo ðBattle Creek 

DMA, make sure to focus your media buy on the northern 

tier of the market.  Why focus resources on Kent, Ottawa 

and Muskegon counties?  Consider these facts:
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wzzm13.com is an extension of the WZZM 13 News brand . Every month over
500,000 unique visitors come to wzzm13.com for news, weather, and local
information . The traffic growth on wzzm13.com has been exponential,
demonstrating the consumerõsshift in media consumption .

INTERNET

Contact WZZM13 today to learn how you can benefit from online marketing .

Interested in Online Rates? Call : (616) 559-1384

Online Advertising Opportunities :

-Banner Ads ðCPM

-Page Sponsorships / Page Take-

Over

-Streaming Video

-ABC Video Player

-Email Marketing

-Desktop Sponsorship

-Contests

-And Much More!

2011 Online Monthly Statistics:

Unique Visitors 730,000

Visits 1,500,000

Page Views 4,700,000



INTERNETwzzm13.com Online User Snapshot

Source: Media Audit Survey ïGrand Rapids DMA 2011

INTERNET:
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WZZM 13 Niche Web Sites:

Moms Like Me (momslikeme .com) is a social networking

website that creates an outlet for moms to connect . The website

is a collaborative effort between WZZM 13 and dozens of

Gannett properties .

Contact WZZM 13 today to learn how you can reach

consumers through momslikeme .com .

Interested in momslikeme .com? Call : (616) 559-1384

Momslikeme.com assists momsé

Å With things to do and places to go 
with their families.

Å By being a place to share information 
and connect with other moms.

Å By being a resource for local products 
and services.
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Moms Like Me:

Source: Media Audit Survey ïGrand Rapids DMA 2010

Moms Like Me Online - User Snapshot
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WZZM 13 Niche Web Sites:

HighSchoolSports .net is the nation's #1 internet site devoted to

high school sports.

Contact WZZM 13 today to learn how you can reach

consumers through highschoolsports .net!

Interested in highschoolsports .net? Call : (616) 559-1384

Highschoolsports.net allows users toé

Å Follow their favorite high school sports 
teams.

Å Upload user content to their schools 
page.

Å Receive text alerts with the latest 
scores from the schools they choose. 
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Highschoolsports.net:

Source: Media Audit Survey ïGrand Rapids DMA 2011

Highschoolsports.net - User Snapshot
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In December of 2004, WZZM 13 launched the first 24 -hour digital weather channel in 

Michigan.  The 13 Weather Network can be seen on WZZM DT 13 -2, on both Comcast 

(channel 298) and Charter (channel 247) digital cable, and streamed online at 

wzzm13.com.  The Weather Network offers on demand LOCAL weather by recognized and 

trusted meteorologists.  

13 Weather Network 

Advertising Opportunities:

ÇCommercials to run on the       

13 Weather Network on WZZM DT 

13-2, Comcast digital channel 298, 

Charter digital channel 247, and 

streamed online at wzzm13.com.

ÇRotating logo placement on the 

bottom right corner of the 13 

Weather Network.

ÇPre-Roll commercial on 

wzzm13.com preceding the live 

streaming of the WZZM 13 

Weather Network Currently there are over 271,000 subscribers to the digital tier 

on Comcast and Charter cable.  HDTV sales continue to 

increase and currently over 50 percent of West Michigan homes 

already have a high definition television.

WZZM 13 Weather Network


