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Consumer buying habits have changed
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In a typical week, how many hours 
do you spend doing each of the following

Credit: Forrester via North American Technographics Benchmark Surveys. 2009

http://news.cnet.com/8301-1023_3-10297935-93.html


Online Facts: 
Why Interactive Advertising is Critical

ÅU.S. residents are devoting on average as much time to online activities as 
they are to watching TV

ÅSince 2005, U.S. households have increased their time spent online a 
whopping 121 percent, a trend powered in part by a rise in online activities 
among members of Generation X (ages 31-44) and younger Baby Boomers 
(ages 45-54).

ÅThe increased time people are spending online isn't cutting into the time they 
devote to watching TV, which has remained relatively stable in recent years at 
an average of 13 hours per week.

ÅThe 2 out of the 5 most popular online activities are shopping and watching 
videos.

ÅSteep declines remain in radio, newspapers and magazines 

Credit: Forrester Research December 2010



Research Online. Buy Offline.

*Forrester State of Retailing Online 2007 
**Yahoo! BIG Research 2007

89%

7%

ȅŜǘ ƻƴƭȅΧ

of retail sales occur online**

of people research online
before buying offline*

Awareness             Research             Purchase

ONLINE DRIVES STORE TRAFFIC!



Control the Message and Method

Awareness                   Research                   Purchase
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Ad Exposure on TV and Online Delivers Big Time!

According to new data from The 
Nielsen Company, airing an ad both 

on TV and online greatly increases its 
effectiveness. In a Nielsen study of 

direct-to-consumer drug advertising, 
exposure on TV and online was more 

than twice as likely to prompt patients 
to ask their physician about the drug 

than on TV or internet alone. 

Source: The Nielsen Company, July 2010



{ƻƳŜǘƘƛƴƎ ŦƻǊ ŜǾŜǊȅƻƴŜΧ

MomsLikeMe.com is a unique socialnetworkingsite where
moms can connect with other moms to get advice,share
stories,or just takea few minutesto relax!

Our flagshipsite, WZZM13.com, is WestaƛŎƘƛƎŀƴΩǎnumber
one sourceof local news,weather and information on the
web.

M.WZZM13.com gives users accessto the award winning
content of WZZM13.com from their web enabled mobile
phones.

With ǎŜǾŜǊŀƭ ǿŜōǎƛǘŜǎ ǘƻ ŎƘƻƻǎŜ ŦǊƻƳ Σ ȅƻǳΩƭƭ ōŜ ŀōƭŜ ǘƻ ŦƛƴŘ 
your best customer within our diverse audience.

HighSchoolSports.net is the nation's#1 internet sitedevoted
to high school sports providing the most up-to-date and
accurateschedulesfor all sportsat all levels.



Website Traffic 

Monthly Average Page Views ΧΧΧΧΧΧΧΧΧΧΧΧΧΧ4.7 Million

Monthly Average Visits ΧΧΧΧΧΧΧΧΧΧΧΧΧΧΧΧΧΦ1.5 Million

Monthly Unique Visits ΧΧΧΧΧΧΧΧΧΧΧΧΧΧΧΧΧΧΧΦΦ730,000

Average Time Spent On WZZM13.com ΧΧΧΧΧΦΦΦΦ 16 minutes

OmnitureSite Catalyst 6 month average. July 2010 ςDecember 2010



WWMT.COM

FOX17ONLINE.COM/WXMI.COM

WOTV.COM

WZZM13.COM

WOODTV.COM

MLIVE.COM

Top Local Media and Information 
Sites Accessed in the Grand Rapids DMA

Source:  Media Audit 2010



Male Female

²½½aмоΦŎƻƳΩǎ wŜŀŎƘ

Age Breakdown on 
WZZM13.com

Gender Breakdown on 
WZZM13.com

18-34 35-49 50-64 65+

40%

30%

24%
6%

52%48%

Source: Media Audit 2010 Survey - Adults 18+, Grand Rapids/Kalamazoo DMA



Google Page Rank

Page Rank, determined by the number of incoming links from other relevant websites, is 
one of the most important elements Google uses to determine relevance and therefore 
ranking of a web page in its results. The underlying premise of Page Rank is to give an 

independent approach to determining what content is relevant to searchers. 

1. MLIVE.com 7
2. WOODTV.com 6
3. WZZM13.com 5
4. WOTV.com 5



Our community relevant content draws 
interested residents in Grand Rapids to our website 

This means more people can 
see YOUR local business!

Our Focus is on LOCAL News, 
Sports, Weather and much more!



Local Search

ÅLocal News

ÅVideo

ÅWeather

ÅEntertainment 
(Activities, etc.)

ÅLife (Health and Wellness)

Tool for searching local information only

ÅSports

ÅYellow Pages

ÅBlogs

ÅCommunity Resources



Site Capabilities

ÅHome Page Roadblocks

ÅVideo on Demand

ÅIn-Banner Video

ÅExpandable Ad Units

ÅSection Targeting

ÅPlacement Targeting

ÅDay Parting

ÅGeo Targeting 

ÅDemo Targeting

ÅIncome Targeting

ÅEmail Blasts

ÅText to Win

ÅSearch Bar Sponsorships 

ÅEmail Sponsorships

ÅContests



Target your Ads by Age, Gender, Income and Zip Code

Target your ad to a qualified buyer!



Day Parting

Take advantage of your 

peak traffic times by matching 

those hours on our site. 

Customize by days of the week 

and/or hours during the day

For example, run your event ad from 

Tuesday through Saturday at 10am!



300x250 ςBig Box 2

Home Page Ad Placements

88x31 Search Sponsor
Additional 

Opportunities

Homepage Takeover
Expandable Pencil Ad
Corner Peel Back Ad

88x31 Weather Sponsor

728x90 leaderboard

300x250 or 300 x 600 ςBig Box 1



Additional 
Opportunities

300x600 ςMonster Ad
300x250 ςPre-Roll 

Companion Ad

Article Page Ad Placements

300x250 or 300x600 big box 2

300 x 250 or 300 x 600 big box 1

88x31 sponsor

728x90 leaderboard1 

728x90 leaderboard2



Own every ad position on 
²½½aмоΦŎƻƳΩǎ homepage 

for ŀƴ ŜƴǘƛǊŜ ŘŀȅΧ
Perfect for Special Events!

Estimated 
Daily Impressions:

455,000

Ad Placements Include:
Å940x30 ςExpandable Pencil
Å728x90 leader board
Å300x250 or 300x600 big box 
Å300x250 big box
ÅTwo 88x31 - Sponsorship Box

300x250 or ςBig Box 2

728x90 leaderboard2

88x31 Sponsor

300x250 or 300x600 ςBig Box 1

88x31 Weather Sponsor

940x30 Expandable Pencil Ad

Homepage Take-over



Ad Placements:
Å(2) 728x90 ςLeaderboards
Å(2) 300x250 or 300x600 ςBig Box
Å88x31 ςSponsor

WZZM13.com Interactive Radar 
is your opportunity for you 
to find exposure within a 

uniquely targeted audience!

Over 70,000 Page Views Per Month

Interactive technology draws the 
user in to spend more time 

than the average page.

Interactive Radar Sponsorship



LǘΩǎ ǘǿƛŎŜ ǘƘŜ ǎƛȊŜ ƻŦ ŀ 
Skyscraper or Big Box and 
imbedded within an article 

to provide you with the 
most impactful banner
advertising available.

Ad Specifications:
Å300x600
ÅCannot accept Rich Media

Monster Ad


