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Consumer buying habits have changed




In a typical week, how man%/ hours
t

do you spend doing each of the following

Percent change

(2004 to 2009)
Watching TV 0%
Using the Internet* 5 =S 117%
, , W 2009
( B = -18%
Listening to the radio (not online B 2008 18
B 2007
_ 2006
Reading newspapers (not online) [N 2005 -17%
2004
Reading magazines (not online) '—! 6%
0 3 6 9 12 15

Hours per week

Base: US households

Credit: Forrester via North American Technographics Benchmark Surveys. 2009


http://news.cnet.com/8301-1023_3-10297935-93.html

Online Facts:

Why Interactive Advertising Is Critical

A U.S. residents are devoting on average as much time to online activities as
they are to watching TV

A Since 2005, U.S. households have increased their time spent online a
whopping 121 percent, a trend powered in part by a rise in online activities
among members of Generation X (ages4d) and younger Baby Boomers
(ages 4554).

A The increased time people are spending online isn't cutting into the time the
devote to watching TV, which has remained relatively stable in recent years &
an average of 13 hours per week.

A The 2 out of the 5 most popular online activities are shopping and watching
videos.

A Steep declines remain in radio, newspapers and magazines

Credit: ForresteResearch December 2010
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Research Online. Buy Offline.

89%

of peopleresearch online
beforebuying offline*

eSS 2yfeéex

1%

of retail sales occur online**

ONLINE DRIVES STORE TRA

Awareness—— Research— Purcl
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Control the Message and Method

Awareness —— Research— Purchas
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Ad Exposure on TV and Online Delivers Big Time!

According to new data from The

Nielsen Company, airing an ad botr
on TV and online greatly increases I
effectiveness. In a Nielsen study of
direct-to-consumer drug advertising,
s\ =l exposure on TV and online was mor
than twice as likely to prompt patient:

to ask their physician about the druc

than on TV or internet alone.

‘ ARy
wzzmj3.CoM ', w

obc

Source: The Nielsen Company, July 2010
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Witha SOSNI f gSoariasSa G2 OK22aS
your best customemithin our diverse audience.
WZZM'3 COM Our flagshipsite, WZZM.3.com, is Westa A O K ArBrhbgrQ a

° one sourceof local news, weather and information on the

A GANNETT COMPANY web.

M.WZZM.3.com gives users accessto the award winning
m-szm'3-com content of WZZM.3.com from their web enabled mobile
phones

HighSchoolSporiset is the nation's#1 internet site devoted
g HIGHSCHOOLSFORIES.NET  tg high school sports providing the most up-to-date and

accuratescheduledor all sportsat all levels

] MomsLikeMecom is a unique socialnetworking site where
m 0 mS l_ | ke com moms can connectwith other momsto get advice,share
where Greater Grand Rapids moms meet stories,or just take a few minutesto relax!
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Website Traffic

Monthly Average Page Views X X X X X X X X XA AVNIIEN
Monthly Average VIiSitst X X X X X X X X X X X X.5MllorX &
Monthly Unique VisitsX X X X X X X X X X X X X X780{0R0X X
Average Time Spent OWZZM13.conX X X X X186 didudes
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OmnitureSite Catalysh month average. July 20t@December 2010
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Top Local Media and Information

Sites Accessed in the Grand Rapids DMA

MLIVE.COM

WOODTV.COM

WZZM13.COM

WOTV.COM

FOX170ONLINE.COM/WXMI.CO

WWMT.COM

Source Media Audit 2010
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2 hlbamMmo PO2YQa wSl|

m Male mFemale w1834 m3549 m50-64 m65+
GenderBreakdown on AgeBreakdown on
WZZM13.com WZZM13.com

Source: Media Audi2010Survey- Adults 18+, Grand Rapids/Kalamazoo DMA
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Google Page Rank

1. MLIVECOmM/
2. WOODT¥om6
3. WZZM13com 5
4. WOTWom 5

Google

Page Rank, determined by the number of incoming links from other relevant websites,

one of the most important elements Google uses to determine relevance and therefor

ranking of a web page in its results. The underlying premise of Page Rank is to give
independent approach to determining what content is relevant to searchers.
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Our community relevant content draws |
Interested residents in Grand Rapids to our website

E————— Our Focus is on LOCAL News,
Sports, Weather and much more

Top News | Heardanes

WZZM
doc

e Home  News  Weather  Health  Take5  Sports Features  Video
ON YOUR SIDE

Signup  Login FEATURED: MomsLikeMe.com HighSchoolSports.net  Send it

As $o2n On WZZM 13

Top News Most Viewed lo)
healthy. EESQ# 21 F

o Welcome to the FRIDAY  SATURDAY  SUNDAY MONDAY
more q3 w

wi New WZZM13.com
E =

MERCY N# Exit ramps at
i 1 Bradley closed due
to casino traffic

Forecast: Forecast | 7-day
Maps: Radar | Satellite | Temps

Cewnd Mupedu SouTE News  cxeae voRiaoAma B Mubarak resigns,
hands power to

military

ArtPrize dates for
2011 announced

BRODY SHOF )

As Seen On WZZM 13

Imemnance companies!
“Free Loaners® i & New jobs on the way to Holland ELAUGH
W — T0StAMEFat R0 H ] LES(» higan's Aviation Academy gets flight health% FES'

simulator

This means more people can
see YOUR localusiness!
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Local Search

TooI for searchlng Iocal mformatlon only

News Weather Health Take 5

A Local News A Sports

A Video A Yellow Page"

A Weather A Blogs

A Entertainment A Community Resources

(Activities, etc.)
A Life (Health and Wellness)
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Site Capabilities

AHome Page Roadblocks Alncome Targeting

AVideo onDemand AEmail Blasts

Aln-Banner Video AText to Win
AExpandable Ad Units ASearchBar Sponsorships
ASection Targeting AEmailSponsorships
APlacement Targeting AContests &

ADay Parting

AGeo Targeting

MAemo Targeting




Target your Ads by Age, Gender, Income and Zip-Code

Target your ad to a qualified buyer!
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Day Parting

‘ake advantage of your
\| PeakK traffic times by matching
those hours on our site.

Customize by days of the week
and/or hours during the day

For example, run your event ad from
Tuesday through Saturday at 10am!




Home Page Ad Placements

Additional
Opportunities

88x31 Search Sponsor

Homepage Takeove
Expandable Pencil Ac
CornerPeel Back Ad

88x31 Weather Sponsor

\0|E\pre%| 8
268 your mergage :
3 k.

Mondzy deadiing for a-maiiing
picturss to Rep. Hulzenga

As 32an On WZZM 13

7, LAYGH
healthy FEST
“MetroHeath m

WEEKDAYS AT SIX. n
wzzml3e

~

% m ﬁ ‘King.com

\\H(\\l

Hem WZZM) 3~
WZZIM3S

vvvvvvvv

Vﬁl‘fm

VEATHER TAKES  FEATURES  HELPFULLINKS

Ve Neaw D

Vst Michigan Man finds lovs whils | #ewmesiescisanis Sansuy nan
battiing cancar LT o




Article Page Ad Placements

o

Homa  Wess  Weaher  Heath  TekaS  dom Fesare Vido

13« ©9

Additional
Opportunities

300x600¢c Monster Ad

O | e
Upgrade _
your leather. SOOXZSCK Pre' RO”

-~ B 300 x 250 or 300 x 600 big box :
= J Companion Ad

728x90leaderboardl

<

! -

WEEKDAYS AT SIX. ﬂ
oayon
wzzmj3e

728x90leaderboard?

ﬁ ‘King.com

300x250 or 300x600 big box 2 7 == = mme o




Homepage Tak®ever

940x30 Expandable Pencil AT .. -- s
ATYTNE 88x31 Sponsor

. _
8

Own every ad position on  ildeet==" TN 8x31 Weather Sponsor

2 Yalha Mo GHOMBEPRE B s st e
forl y S y[j A NB =— f* 300x250 or 300x606 Big Box 1

Perfectfor SpeciaEvents!

Ad Placementdnclude:

A 940x30¢ Expandable Pencil
A 728x90 leader board

A 300x250 or 300x600 big box
A 300x250 big box

A Two 88x31 Sponsorship Box

. 455,000

728x90leaderboard?2 —

300x250 or Big Box 2

Estimated
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Interactive Radar Sponsorship

WZZM13.coninteractive Radar
" IS your opportunity for you

’ to find exposure within a
uniquelytargeted audience!

ICONTROL RADAR

Over 70,000 Page Views Per Month

Interactive technology draws the
userin to spend more time
thanthe averageage.

Ad Placements:

A (2) 728x90; Leaderboards
A (2) 300x250 or 300x600Big Box
A 88x31¢Sponsor
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Monster Ad

LGQa G6AO0OS (K
Skyscraper or Big Box and
Imbedded within an article

to provide you with the

most impactful banner

advertising available.

Ad Specifications:
A 300x600
A Cannot accept Ridkedia
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